New Sales Manager for Advertising Agency Wholesaler 


(1888 PressRelease) Wholesale Airtime Auction, a wholesaler in the radio and TV advertising agency industry, 
has just announced the appointment of Carrie Franzen as its new Sales Manager 

Detroit, MI - Before Wholesale Airtime Auction harpooned her, Carrie Franzen was the president of RMG 
Media Solutions, a full-service advertising agency that mainly focused in the home remodeling industry. She 
has extensive experience in advertising and marketing, having spent 1 1 years helping clients develop and 
implement their marketing campaigns. While her most recent focus was TV advertising in the home 
improvement industry, Carrie started her career at JWT working at Ford Motor Media. 

"We are happy to welcome Carrie to Wholesale Airtime Auction as we expand our auction service into more 
segments in the traditional TV and radio advertising agency spectrum. Carrie's knowledge of the industry 
and wide skill set will be a great asset to our company," said Dennis, a Director of Wholesale Airtime 
Auction. "They already have a solid auction team, and this will only make it stronger." 

As the new Sales Manager, Carrie will be responsible for developing new business and continuing to provide 
excellent service to Wholesale Airtime Auction's existing client base. She will work with clients directly, as 
well as recommend strategies for how they can effectively reach their target viewing/listening 
demographics. 

To learn more about Wholesale Airtime Auction's free TV and Radio commercial production, feel free to 
contact them via any of the following options: 

Website: http://www.wholesaleairtimeauction.eom/#/local-tv-advertising-citiesmarkets/ 
Twitter: https://twitter.com/airtimeauction 
Telephone: (302) 724-6592 

Company Profile: 

Wholesale Airtime Auction offers a radio and TV advertising agency auction, for packages of remnant TV 
and radio advertising commercials in the United States. This unique auction process allows customers to buy 
TV and radio advertising commercials on 3X as many stations, for the same budget. Their service is available 
on a local, regional, and national level in over 300 metro market cities and in all 50 states. 
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